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> Introduction

It is our pleasure to present Q2 2015 Report for the Indicators of Telecom
Sector of Oman. The TRA has been compiling and publishing basic statistics
on quarterly basis to provide market information on Telecom Sector to all
interested parties including the investors, consumers, and the licensees. The
Quarterly reports provide a brief update on the status of major telecom
services in the Sultanate of Oman. These reports cover voice and data

services for both fixed and mobile segments.

The quarterly reports are being compiled collecting data from the telecom
service providers operating in Oman. The TRA would like to acknowledge
and appreciate the service providers for their cooperation and support for
providing statistics to TRA, which helped in preparing and disseminating this
information. The source data is sometimes delayed by the licensees, which
ultimately cause delays in publishing the report. We hope the publication

timing will improve in future with the cooperation of service providers.

Comments and suggestions from the users of these reports are welcome for

improvement of the contents and structure of the reports.

This report is also published on the TRA website (www.fra.gov.om).
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http://www.tra.gov.om/

> Disclaimer

The TRA tries its best to ensure accuracy of the information provided in this
report. However, The users of any information contained in this report are
advised to perform their own due-diligence to assess accuracy and
relevance of the information and use it at their own risk and responsibility.
Since the data is provided by the licensees, the TRA cannot assume
responsibility for any loss, damage, and cost or expense whether direct,
indirect, or consequential, sustained or suffered by any person using or
relying on this information whether caused by reason of any inaccuracy,

error, omission or misinterpretation.
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Maijor Market Observations

Q2, 2015

The penetration of different services stood at the following levels at the end of the
Q2/2015:

- Fixed line 9.69% per inhabitants
- Mobile subscriptions 154.05% per inhabitants
- Fixed Internet 50.04% per households.

The Active Mobile Broadband Subscribers' Penetration reached 74.21% by the
end of Q2/2015 with total active subscribers reaching 3,083,375.

The Blackberry Subscribers represent 1.11% of the total Mobile Subscribers base at
the end of Q2/2015 as compared to 1.2% of total mobile subscribers as at the
end of preceding quarter.

During the Q2/2015, the TRA received and approved:
- 3 Tariff Plans for Revisions.

- 2 New tariff plans.

- 53 promotional tariff offers

TRA type approved 531 telecom equipments, renewed 133 registrations of
telecom dealers and registered 110 new dealers. TRA Issued 629 releases to
customs for importing telecom equipments.

TRA carried out 277 inspections of dealers to check compliance of TRA
regulations.



Summary of Main Telecommunications Indicators

Q2, 2015

402,699 201,299 6,400,949
100.10% 50.04% 154.05%
of household of household of inhabitant
49,025 20,344 147,563
7,688 NA 223,288
5.68 33.69 7.68
Omantel, Omantel, Ooredoo Oman Mobile,
Ooredoo, Teo Ooredoo, Friendi,
Renna, Teo

*The Fixed ARPU is based on revenue for the fixed telephone lines (post-paid and prepaid).
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Fixed Telephone Service

Type of Service Q2/2015 Q1/2015 % Change
1. Fixed Telephone Lines:
1.1 Post Paid 305,245 295,433 3%
1.2 Pre-Paid 42,960 35,768 20.1%
1.3 Public Telephone - Payphone 6,801 6,801 0%
1.4 ISDN Equivalent Channels 45,930 45,928 0.004%
1.5 WLL Connections 1,763 1,784 -1.18%
Total Fixed Telephone Lines in Operation (1.1-1.5) 402,699 385,714 4.40%
Fixed Line Penetration /100 Inhabitant 9.69% 9.28% 0.41%
Fixed Line Penetration /100 household 100.10% 95.88% 4.22%
¢ Note: The Q1/2015 penetration rates are calculated based on the population (4,155,125), as per the latest
bulletin published by NCSI - April 2015.
. Households: 402,286 (as per census 2010)
Total Fixed Telephone Lines
410,000 9.69% [ 9.80%
400,000 9.40% - 9.60%
- 9.40%
390,000 | ¢ 15%
n - 9.20%
e 380,000 402,699
= - 9.00%
< 370,000 | g80%
S 385,714 e
o r
2 360,000 375,194 - 8.60%
K 350,000 362,003 363,61 . 8.40%
3’: 340,000 8.20%
Q2,2014 Q3,2014 Q4,2014 Q1,2015 Q2,2015

el Fixed Telephone Lines

=p==Penetration Rate

Note: the steep drop in penetration in Q3/2014 and again in Q1/2015 was due to revised Population

figure published by NCSI.

» Second Quarter 2015 achieved 402,966 fixed line subscribers with an increase of
16,985 lines as compared to the previous quarter (Q1/2015).
» The penetration rate per household of the fixed line subscribers increased from

95.88% to 100.10% by end of the second quarter, 2015.

Telecom Market Indicators Report

Page 7




350,000
300,000
250,000
200,000
150,000
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50,000

# of Lines

Fixed Telephones Post paid & Pre paid

295,433 305,245
1 279,190 270,025 287,995
| 28,636 39,480 33,066 35,768 42,960
m Ul Sm Sm SN

Fixed Postpaid

¥ Fixed Prepaid

Both the fixed postpaid and pre-paid subscriptions grew during the second quarter 2015 by
3.3 %, and 20.1% respectively.

Pay Phones

8,000 6,801 6,801 6,801 6,801 6,801
7,000 -
6,000 -
5,000 -
4,000 -
3,000 -
2,000 -
1,000 -

Q2,2104 Q3,2104 Q4,2014 Q1,2015 Q2,2015

Public payphones remained unchanged since last year with the total of 6,801 pay phones in

service.
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60,000 -

50,000 1 45552

40,000 -

ISDN Equivalent Channels

45,496 45,524 45,928 45,930

30,{”0 T T T T 1

Q22014 Q3,2014 Q4,2014 Q1,2015 Q2,2015

During the second quarter 2015, the ISDN equivalent channels reached 45,930 channels with

an increase of 2 channels.

# of Fixed Lines

270,000
240,000
210,000
180,000
150,000
120,000
90,000
60,000
30,000

Residential Vs Business Fixed Line Subscribers

219,456 215,373 223,539 239,034

206,822

117,735

109,629

Q22014 Q3,2014 Q4,2014 Q1,2015 Q2,2015

i # of Residential Fixed lines u # of Business Fixed lines

Both residential fixed line subscribers and business subscribers grew by 7%, 1.3% respectively

during the second quarter 2015.

The split between fixed residential and business lines stood at 67% and 33% respectively in

Q2/2015.
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Mobile Service

2. Mobile Subscribers | @2,2015 | Q1,205 | % change
2.1 Post Paid
2.1.1  Operators 556,959 542,149 2.7%
Total Postpaid Subscribers 556,959 542,149 2.7%
2.2 Pre-Paid
291 Operators 5,019,927 4,955,033 1.3%
292 Resellers 824,063 743,138 10.8%
Total Prepaid Subscribers 5,843,990 5,698,171 2.6%
Total Mobile Subscribers: (2.1+2.2) 6,400,949 6,240,320 2.6%
Mobile Penetration/100 Inhabitant 154.05% 150.18% 3.87%
3.1  Post Paid 6,528 7,427 -121%
3.2 Pre-Paid 65,098 68,986 -5.6%
Total BlackBerry Subscribers (3.1+3.2) 71,626 76,413 -6.3%
% of BlackBerry Mobile Subscribers of total Base in Oman 1.11% 1.2% -0.09%

e Note: The Q2/2015 penetration rates are calculated based on the population (4,155,125), as per the latest

bulletin published by NCSI - April 2015.

» The mobile subscribers grew slightly by 2.6% during the second quarter 2015

achieving a total of 6,400,949 subscribers.

» The mobile penetration increased from 150.18% to 154.05% in comparison to the

Q1/2015.
Mcbile Subscribers
4,500,000 T 156%
6,400,000 154% + 155%
4,300,000 + 154% 8
£ 4 200,000 1% 3
@ 4 4 149% + 152%
2 5,100,000 ° 150% fi151% 8
3] 6,400,949 =
2 6,000,000 /‘ 6.194.169 + 150% =)
& 5,900,000 = T ::9% "g
5,800,000 | 5896265 001,241 |z &
5,700,000 + 146%
5,600,000 145%
Q2,2014 Q3,2014 Q4,2014 Q1,2015 Q2,2015
Mobile Subscribers s Penetration Rate
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Mobile Post paid & Pre paid

7,000,000 -

5,843,990
i 5,698,171 ‘ ‘
6000000 1 oo o0, 5485810 5,665,471
5,000,000 -
G
2 4,000,000 -
é 3,000,000 -
“ 2,000,000
556,959
1,000,000 - 510,248 515,431 528,698 542,149
. m ss Vs Vmm Vmm
Q2,2104 Q3,2014 Q4,2014 Q1,2015 Q2,2015
Mobile Pre paid = Mobile Post paid

» Both the mobile postpaid and prepaid subscribers grew during the second quarter 2015.
» Post-paid mobile subscribers reached 556,959, with 2.7% growth over the previous quarter.

» Prepaid mobile subscribers got addition of 2.6% reaching to 5,843,990 subscribers.

Market Share for Mobile Service Providers (%)

100% -
sl 11 | [ 11 | 12 [11.9 | [ 13
52 80% -
L 70% 40.8 11 42
E 80% 41 42.6
w 50% -
2 o0n
2 20% | 48.2 48 47 45.5 45
10% -
G% T T T T
Q2,2104 Q3,2104 Q4,2014 Q1,2015 Q2,2015
u Resellers Nawras OmanMobile

» Oman mobile continued scoring the highest market share achieving 45% during the first
quarter 2015, while Ooredoo scored 42% market shares. The Resellers attained 13% market

share during the reported quarter.
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Total Ported Qut Numbers

13,000 T 0% °

0.21 0.21% 2

12,500 k 0.19% e + 0% é

—0.18% 0.17% =

., 12,000 — o

o T 0% 2
% 11,500 12,514 12,709 2 o
3 11,367 1 o% 23

2 11,000 E

11,218 1 0% a

10,500

10,924 °

=

10,000 0% :E

Q2,2014 Q3,2014 Q4,2014 Q1,2015 Q2,2015 2

ket Total Ported Numbers =====%, Ported to Total Mobile base

» The mobile ported out numbers shrank during the second quarter 2015 by 2.6% from 11,218
to 10,924 numbers.
» Accordingly, the percent contribution to the mobile base declined from 0.18% to 0.17%

over the previous quarter

BlackBerry Subscribers

120,000 -
99,270 90,789
v 85,344 76413

W

80,000 - "

100,000 -
71,626

60,000 -
40,000 -
20,000 -

Q2,2104 Q3,2104 Q4,2104 Q1,2015 Q2,2015

» By end of second quarter 2015, the blackberry subscribers reached 71,626 with 6.3% drop

in comparison with the first quarter 2015.

> Blackberry subscribers represent 1.4% of the total mobile subscribers as compared to the

previous quarter when it was 1.1%.
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Internet Services

Type of Service Q2,2015 Q1,2015

Dial Up Subscribers

1.1 Post Paid 2,890 3,003 | -3.8%
1.2 Pre-Paid 1 0 0%
1. Total Dial-Up Subscribers: (1.1+1.2) 2,891 3,003 | -3.7%

Fixed Broadband Subscribers

2. Total Fixed Broadband Subscribers 198,408 186,046 6.6%0
Total Fixed Internet Subscribers (1+2) 201,299 189,049 | 6.5%
Fixed Internet Penetration /100 Household 50.04% 47% 6.5%
Il;izsgel:‘ggdband Subscribers Penetration/100 49.32% 46.25% | 3.1%
3. Active Mobile Broadband Subscribers
3.1 Dedicated mobile-broadband Subscribers 2,107,907 2,097,459 | 0.5%
3.2 Standard mobile-broadband Subscribers 975,468 834883 16.8%

Total Active Mobile Broadband Subscribers

(3.1+3.2) 3,083,375 2,932,342 | 51%

Active Mobile Penetration Rate /100 Inhabitant 74.21% 70.57% | 3.4%

e Note: The Q2/2015 penetration rates are calculated based on the population (4,155,125), as per the latest
bulletin published by NCSI - April 2015.
e  Households: 402,286 (as per census 2010)

Telecom Market Indicators Report Page 13




Fixed Internet Subscribers (Dialup+Fixed Broadband)

205,000 201,299 + 52.0%

200,000 189,049 + 50.0%

195,000 /

190,000 180,144 50.04%  + 48.0% E
o]

» 185,000 o

5 ' 173,693 - 46.0%

2 180,000 46.99% -

g 175000 171,725 T 440%  F

0 -—
170,000 % - 420% @

=] U%

“ 165,000 42.69% 43.18 E
160,000 T 40.0%
155,000 38.0%

Q2,2104 Q3,2104 Q4,2104 Q1,2015 Q2,2015

Lt Fixed Internet === Penefration Rate/Household

The fixed internet subscribers were added up by 12,250 subscribers during the second
quarter 2015. This showed 6.5% growth over the previous quarter.
During the reported quarter, the fixed internet penetration rate per household reached

50.04% which is 6.5% more than the previous quarter.

Internet Dial-up Subscribers (Prepaid & Postpaid)

6,000 -
2 3,517
3 3169 3,074 3,003 2,890
o 3,000 -
(%]
]
=2
vy
1 3, 8 7 : 1
Q2,2104 Q3,2104 Q44,2104 Q1,2015 Q2,2015
m PrePaid Post Paid

» Since the last year, dial up postpaid internet subscribers have been continuously shrinking
reaching to 2,890 subscribers by end of Q2, 2015.

» During Second Quarter 2015, only one internet prepaid subscriber was registered.
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Fixed Broadband Subscribers

205,000 — 50%
200,000
195,000 49.32%  48%
190,000 + 46% e
185,000 5
177,06 1 44% ===
E 180,000 170,516 5
§ 175,000 167,989 44.01% 1 429 %
2 170,000 42.39% £
@ 145,000 01.76% + 40% &
160,000
+ 38%
155,000
150,000 36%
Q2,2014 Q3,2014 Q4, 2014 Q1,2015 Q2,2015
=l Fixed Broadband == Penetration Rate/Household

» During the second quarter 2015, fixed broadband segment has experienced 7% growth
over the previous quarter. Fixed Broadband subscription reached 198,408 with

penetration rate of 49.32% per household.

Active Mobile Broadband Subscribers

3,500,000.000 T 80%
3,083,375 »
2,932,342 ..g
»  3,000,000.000 2713230 2,893,561 oa -
g 2,650,609 S —— %
- — 'E
S 2,500,000.000 g
) o

2,000,000.000 - 60%

Q2,2104 Q3,2014 Q4,2014 Q1,2015 Q2,2015
=== Mobile Broadband Penetration Rate

» Total active mobile broadband subscribers rose slightly by 5.1% to 3,083,375 from 2,932,342.
The penetration rate showed a 5.1% increased during the second quarter 2015 standing at

74.21% per inhabitant.

Telecom Market Indicators Report Page 15



Fixed Broadband Subscribers by Internet Speed, (Q2/2015)

200,000 182,473
180,000
170,000
|8
130,000
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0.4% of fixed Broadband subscribers during Q2, 2015 had access speed of 215 Kbps to
less than 1 Mbps.
2.4% of fixed Broadband subscribers during Q2, 2015 had access speed of 1Mbps to less

than 2 Mbps.

94% of fixed Broadband subscribers during Q2, 2015 had access speed of 2 Mbps to less

than 10 Mbps.

3.1% of fixed broadband subscribers have access of 10 Mbps and to less than 100 Mbps.

Fixed Broadband Subscribers - Proportion by
Speed (Q2, 2015)

10 Mbps to 512Kbps to
less than less than 1
100Mbps, Mbps, 0.4%,
3.1%
1 Mbps to
less than 2
Mbps, 2.4%
2 Mbps 1o
less than 10
Mbps, 4%
512 Kbps to less than 1 Mbps 1 Mbps to less than 2 Mbps
2 Mbps to less than 10 Mbps 10 Mbps to less than 100Mbps
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Residential Internet Subscribers

210,000 1,789 1,872 r

Residential Subscribers

2,000
1,800
1,600
1,400
1,200
1,000
800
400
400
200

Q2,2104 Q3,2104 Q4, 2014 Q1,2015 Q2,2015

et Broadband s=g==Dial-up

» The residential broadband subscribers in the above chart registered a growth of6.9%
during the second quarter 2015, on the other hand the residential dial up subscribers

dropped by 3.1% over the first quarter 2015.

» The below chart presents an increase of 6.7% in the business broadband segment, while

2.5% drop in the dial up internet subscribers.

Business Internet Subscribers

24,000 22,241
22,000
20,000
18,000
16,000
14,000
12,000
10,000
8,000
6,000
4,000
2,000

Business Subscribers

Q22014 Q3,2014 Q4,2014 Q1,2015 Q2,2015

u Dial-up u Broadband
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International Internet Bandwidth (Mbps)

4
0
= 210,000 -
> 178,160
% 180,000 -
3 150,000 - 134,282 137,582 140,082
] 114,362
0 120,000 -
£
T 90,000 -
z
g 40,000 -
@ 30,000
0 : : . . |
Q@2,2104 Q3,2014 Q4,2014 Q1,2015 Q2,2015

» The second quarter 2015 has 178,160 Mbps capacity for international internet bandwidth

with 27.2% increment over the previous quarter when it was 140,082 Mbps.

International Internet Bandwidth -% Utilization

120.00% -
79.74%
100.00% - 72.41%
66.82% 67_53%/
80.00% - 57.39% =
4 o
£
o= 60.00% -
°
£S5
40.00% -
20.19% 22.66%
20.00% - 13.28% 11.66% 1237% | Leessecevonneces
0.00% T T T T 1
Q2,2104 Q3,2104 Q4, 2014 Q1,2015 Q2,2015
s lncoming (Mbps) * =« outgoing (Mbps)

» Out of 178,160 Mbps capacity, on average 22.66% was utilized for the outgoing and 72.41%

for the incoming traffic.
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ARPUs

Fixed Telephone (Postpaid + Prepaid)
25.00 - ARPU /Month (OR)
Payphone ARPU / Month (RQ)
20.00 - 500 -
2501 387
1 340
15,00 - 400
30 a4
300 - 204 2.26
10.00 - ™ 250 -
' 613 600 603 548 200 -
--'-'-_—____. 1.50 -
5.00 - 10 -
0.50 -
0.00 0.00
Q22014 Q32014 Q42014 Q12015 Q22015 QN4 @NW MNU QN5 QA1
Total Mobile ARPU / Month Fixed Internet ARPU/month (OR)
10,00 - 38 -
0 950 33.69
g ™ 3246 5312 32.45___:_2;2__
£ 900 2] = —
[+]
z
5 8501
< 8- moTs e 2 -
7lw
7.50 -
700 20
Q22014 Q32014 Q42014 Q12015 Q22015 Q22014 Q32014 Q42014 Q1,2015 Q22015

Note: (Calculation of the ARPUs is to divide the total revenue of a service on number of subscribers of
that service divide by 3).
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Quality of Service

Mobile Services KPIs*

Mobile Services KPIs Required KPI Q2/2015 Q1/2015
Quarterl
( V) qun Ooredoo Omgn Ooredoo
Mobile % Mobile %
% ° % °
1. Percentage of Calls | < than 0.8% 0.46 0.6 0.41 0.54
Dropped
2. Percentage of Calls
Blocked due to Less than 1.1% 0.56 0.04 0.67 0.07
Congestion
3. Percentage of
billing complaints More than 96% 100 100 99.99 99.72
resolved within 20
working days
*(QoS indicators are as measured and reported by the operators, not audited or verified
figures by TRA)
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Percentage of Call Dropped
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Fixed Services KPIs*

Required KPI Q2/2015 Q1/2015
Fixed Services KPIs
(Quarterly) Omantel Ooredoo Omantel Ooredoo
1. Faults per 100 lines per quarter  Less than 3 2.22 3 2.15 3.00
2. 7% offavlisto be cleared within - \\ 4 n 90% 9423 9838  95.69 90.00
24 hours
3. Unsuccessful call Ratio for local | Less than 1% 0.39 0.07 0.04 0.06
and national fixed calls
4. Percentage of Orders for access
lines in the served areas More than 90% 97.36 99.84 98.52 99.69
completed within 10 days
5. Billing complaints per 1000 Bills Less than 1.5 1.27 0.70 0.71 0.75
. illi laint
é Percentagt.e o.f billing cc?mp aints More than 96% 100 100 100 100
resolved within 20 working day
*(QoS indicators are as measured and reported by the operators, not audited or verified
figures by TRA)
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Billing complaints per 1000 Bills
(Lower than RED bar is GOOD)
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Traffic

International Gateway Traffic (Million Minutes)

270.000 - 255.502

250.000 - 236.439 230.976
-§230.000 T 220.48 212.345
2210.000

%190.000 .
£2170.000 -
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84, 2 & 71.240

70.000 T T T T 1
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81.312 85.749

e Total International Outgoing Traffic, mill mis
= Total International Incoming Traffic, mill mits

» The second quarter 2015 experienced positive trend in the international outgoing fraffic. The
international outgoing traffic increased by 8.8%, while the incoming fraffic declined by 2.6%

during second quarter.

Domestic cutgoing mobile minutes, (millicon )

1.750 -
1,697
1,700 -

1.650 - 1.617

SO0 - 1.587

1.550 - 1.543 1.535

Traffic (Million Minutes)

1.500

1.450 T T T T !
Q22,2074 @Q3.2014 @4, 2074 @1.2015 Q2. 2015

» The domestic outgoing mobile minutes experienced fluctuated trend during the last year. The

second quarter 2015, it recorded -0.5% against the 1st quarter 2015.
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% Distribution of domestic outgoing mobile % Distribution of domestic outgoing fixed
minutes, Q2/2015 minutes, Q2/2015
1.5%

Mobile On Net

B Mobile Off Net 65.9%

78.7% . .
® Mobile to fixed Fixed to Mobile

® Fixed-On Net
o Fixed-Off Net

» By the end of the second quarter 2015, | » During the second quarter 2015, the
mobile to mobile (On net) traffic has the domestic outgoing fixed traffic achieved
major share of the 78.7% out of the total 65.9% share for fixed to mobile, 24.5% for fixed
domestic outgoing fraffic. While the Off net to fixed (On-net), and 9.6% for fixed to fixed
mobile domestic ftraffic has 19.8%, and (Off-net) traffic.

1.5% was made by the mobile to fixed.

SMS Sent (In Millions), @2/2015 MMS Sent (In Millions),@2/2015
o %0 374 344 363 2000 1
c
o 350 4
s 1.4
= | 288 254 1.3
E 300 12 1
T 250 - -
& 5
g 200 4 % 0.478
2 150 - :
g 100 E
50 - o ‘ ; ‘ ; ‘
0 g Q22014 Q32014 Q4,2014 Q1,2015 Q2,2015

Q2,2014 Q32014 Q42014 Q1,2015 Q22015

» Confinuously for one year, the number of | » The number of outgoing MMS has been

sent SMS has shrink reaching 254 million gradually decreasing since the last year
messages by end of the second quarter achieving 0.678 million messages by end of
2015 from 288 million messages in the first the second quarter 2015.

quarter, 2015.
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Tvype Approval

During the secodt Quarter 2015, TRA :

Approved a total number of 531 (Previous Quarter 485) Telecom Equipment.
Renewed 133 (Previous Quarter: 51) registrations of Telecom Dealers.

Registered 110 (Previous Quarter: 121) new dealers.

YV V VYV V

Issued 629 (Previous Quarter: 475) Releases to Customs for Import of Telecom
equipment,

» Inspected 277 (Previous month 71) dealerships.

Type Approval
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Q2,2014 Q3,2014 Q4,2014 Q1,2015 Q2,2015
EType Approved Telecom equipment Renewal of Registered Dealers
B Registered New dedlers Releases issued to Customs

Inspection Visits
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Telecom Equipments Approved

Dealers' Registration
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Tariffs & Promotions

Number of Promofions approved Q2 2015

Infernational Infernational LI Starter i lh leased
Licensee| Voice | Bundles MBS | HBB . |Added Top -up(Data & | Voice & Data |International |, ™" | Total
Calls Roaming |, . | Pack Lings
Service NS calls
Renna 1 51 4 i
Frigndi [ ) 7
Teo ) )
Omantel| 1 4 5 3 (Y B ) B
Qoredoo| 2 ) 1 1 4 10
Total 3 7 o1 3 | D) I I I 0 ] 3
Number of new services and Plans approved Q2, 2015
International Interational e Sorier Voice e
licensee|Voice| Bundles MBB | HBB . | Added Top-Up Intemcfional (Leased Lines| Total
Cals Roaming [, . | Pack 4 Dota
Senice calls

Renna

Friendi

Teo

Omantel ) 1
Ooredoo l ) 3
Total l 4 )
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Summary of Promotion’s Statistics for Q2/2015:

The number of promotions comparing with the same quarter last year increased from
33 to 53.

64% of promotions were for prepaid customers, only 9% of promotions approved were
exclusive for postpaid customers, while the remaining was for mixed.

85% of promotions focused on Mobile segment.

International calls promotions account for 26% of the total promotions approved,
compared with 19% last Quarter. Deregulation of International Clearing House (ICH) in
Pakistan in terms of carrier cost has incentivized the Omani service providers to review
their promotional offers accordingly.

Promotions of licensees™ plans, Starter Packs and Top-up accounts for 42% of total.

Summary of the Tariff Activities in Q2/2015:

2 new services were launched this quarter by Omantel.
3 enhancements made by Ooredoo to their residential and Business Nojoom Loyalty

and to Ooredoo Internet Professional OIP plans.
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